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SECTION 7
SERVICE SPECIFICATIONS

In addition to the general requirements included in Section 5 and the terms and conditions
in Section 6, the Qualified Vendor shall meet the requirements in the following service
specifications.
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HABILITATION, MUSIC

Service Description

This service provides a variety of interventions designed to maximize the functioning of
consumers.  Services may include but are not limited to: habilitative therapies, special
developmental skills, behavior intervention and sensory-motor development by a Board
Certified Music Therapist.

Service Setting

1. This service may be provided in the following settings:
1.1 The consumer’s home; or
1.2 The consumer’s community.

2. This service shall not be provided while the consumer is attending day treatment
and training.

3. This service shall not be provided when the consumer is hospitalized.

4. This service shall not be provided to consumers living in group homes, vendor
supported developmental homes (child or adult), skilled nursing facilities, non-
state operated ICFs/MR, or Level I or Level II behavioral health facilities.

Service Goals and Objectives

Service Goals

Facilitate the removal of barriers related to social interaction and independent functioning
through the techniques available from a music therapist.

Service Objectives

The Qualified Vendor shall ensure that the following objectives are met:

1. Conduct an assessment of the consumer’s strengths and needs concentrating on
the concerns identified by the individual support plan.  Areas of testing may
include but are not limited to: social interactions, language, speech and
communication skills, sensory-motor skills, sensory perception, cognitive
function and skills to manage emotional expression.
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2. In accordance with the consumer’s ISP process, develop an individualized support
plan, including:
2.1 Establish individualized, time-limited training objectives that are based on

assessment data and input from the consumer and the consumer’s
representative which will allow the consumer to achieve his/her long term
vision.

2.2 Develop strategies for habilitative objectives within ten business days after
initiating service.  The specific training strategy for each objective shall
identify the schedule for implementation, frequency of services, data
collection methods, and teaching strategies.

2.3 Based upon the presence or absence of measurable progress, make
changes to specific training objective(s) and/or strategies, as agreed upon
by the ISP team.

3. As identified in the consumer’s ISP and support plan, provide training and/or
assistance.

4. As identified in the consumer’s ISP, provide training and/or assistance to the
consumer’s family/consumer’s representative to increase and/or maintain targeted
skill acquisition of the consumer.
4.1 With input from the consumer, the consumer’s representative, and his/her

significant others, develop strategies for habilitative objectives that can be
carried out in context of the consumer’s daily routine.

4.2 Communicate with the family/consumer’s representative regarding how
the plan is working when staff is not present.

4.3 Based upon the presence or absence of measurable progress, make
changes to specific training objective(s) and/or strategies, as agreed upon
by the ISP team.

Service Utilization Guidelines

1. Typical usage is one hour per week.

2. The ISP team shall decide, prior to the delivery of services, who and how service
delivery will be monitored.

Rate

Published.
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Unit of Service

1. The basis of payment for this service is an hourly unit of direct service time.
Direct service time is the period of time spent with or on behalf of the consumer
and verified by the consumer.  When billing, the Qualified Vendor should round
its direct service time to the nearest 15-minute increment, as illustrated in the
examples below:
! If services were provided for 65 minutes, bill for 1 hour.
! If services were provided for 68 minutes, bill for 1.25 hour.
! If services were provided for 50 minutes, bill for 0.75 hour.

2. If the Qualified Vendor provides this service with a single direct service staff
person to multiple consumers at the same time, the basis of payment for each
consumer will be the total direct service time multiplied by the appropriate
multiple client rate for the same unit of service.  In no event will more than three
consumers receive this service with a single direct service staff person at the same
time.

Direct Service Staff Qualifications

 Direct service staff must:

1. Have at a minimum, a Bachelors of Science or Bachelors of Art in Music
Therapy;

2. Have completed all educational and clinical training requirements as required by
the American Music Therapy Association inclusive of a six month internship at an
approved site as well as pre-clinical hours completed during their academic
coursework; and

3. Currently hold the MT-BC credential as issued by the Certification Board for
Music Therapists.

Recordkeeping and Reporting Requirements

1. The Qualified Vendor shall submit the support plan, including the
training/teaching strategies, to the support coordinator ten business days after the
initiation of service for ISP team review.

2. The Qualified Vendor shall submit monthly progress reports, including a written
summary describing the specific service activities and the performance data that
identifies the consumer’s progress toward achievement of the established
objectives, within ten business days of the close of the month to the consumer’s
support coordinator and the consumer/family/consumer’s representative.
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3. The Qualified Vendor must maintain on file proof of hours worked by their direct
service staff, e.g., staff time sheets.  Each document must be signed by the
consumer/family/consumer’s representative as verification of hours served.
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